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‘The Problem

daptive sports has a visibility
roblem

* Most programs rely on word-of-mouth

* Games/events
coverage

ible outside their
members and

growth




The Only Camera
in the Room

* PING USDGA Championship
presented by PG/

M5 )25

* Where are t
outlets?
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* Document impact
* Grow pipeline

e Attract funding



Well-Known Market
pportunity

* Paralympics: 400 (1960) to 4400
(2020)

* Record viewers a
NBCUnive



Untapped Market Opportunity

163% increase in youth sports
since 2018-2019*

* Collegiate program

igh School Associations



hat Happens When Media Exists?

ponsorship revenue

Programs = Assets






Holiday Inn

INTEGRATED

o o
LbL BENEFITS, INC

Your Single Social Security Solution
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What did they get?

Brand visibility

PRESENTED BY
PGA OF AMERICA

LIVE STREAM SPONSORED IN
PART BY

INTEGRATED BENEFITS, INC. AND
HOLIDAY INN EXPRESS & SUITES

DON'T FORGET TO SUBSCRIBE



In-Kind Partnership Model

g Director, Holiday Inn & Suites, Port St. Lucie, FL
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Your Single Social Security Solution
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orean-based startup

Wheelcf e bags

* Little U.S. br
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signer/Global Marketing



Brand Awareness

Direct Sales

Targeted Reach

10% Sales lift
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Intercollegiate Athletics
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‘Fan Engagement through Storytelling |




Keaway

ore different p
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Word of mo! uth
outreach

1€ field is open



In § years... Adaptive sports media will look like
mainstream sports media. Multiple ne KS.
Competiti adcast

is that build
alatic 5 community NOW... ... will
oWr et THEN.



Q&A
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